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5. “Tourism Marketing Destination”, International Conference “Trends In The Current Economic 

Environment”, 12-13 December 2024, , "Hyperion" University from Bucharest, Romania, 

https://econ.hyperion.ro/index.php?option=com_attachments&task=download&id=694 ; 

 

6. “Characteristics Of The European Media Consumer”, Trends In The Current Economic 

Environment 2024, ISSN: 2810-322X ; 
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International Conference “The Economies Southern and Eastern European Countries in the World 

Globalization”, 16-17 May 2024, , "Hyperion" University from Bucharest, Romania, 

https://econ.hyperion.ro/component/attachments/download/669 ; 
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S.R.L.”, Olimpiada Națională a Economiștilor în Formare (ONEF) 2023, Faza națională a 

Competiției de Comunicări Științifice, ediția a XVII-a, la Universitatea de Petrol și Gaze Ploiești, 

25-27 mai 2023, coordonator lucrare, https://afer.ase.ro/?page_id=528 ;  
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14. Suport de curs în format ID pentru disciplina “Marketing internațional”, Platforma ID-

Hyperion, Facultatea de Științe Economice, Universitatea Hyperion din București, 2022, coautor; 

 

15. “Customer Loyalty Of Tourist Services”, International Conference “Trends In The Current 

Economic Environment”, 3 December 2021, , "Hyperion" University from Bucharest, Romania, 

https://econ.hyperion.ro/component/attachments/download/372 ; 

 

16. “Campaign To Promote Vaccination Against Covid-19 In The European Union”, 

International Conference “The Economies Southern and Eastern European Countries in the World 

Globalization”, 23 April 2021, , "Hyperion" University from Bucharest, Romania, 

https://econ.hyperion.ro/component/attachments/download/373 ; 

 

Mențiune: Până la finalul anului 2020 am fost în concediu de creștere a copilului. 
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